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HOFF INVASION »

David Hasselhoff’s presence seems
to make even the biggest events
more monumental.
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CHARITABLE FASHION »

A student clothing company

about food.

hopes to change the way
consumers think about fashion

and its purpose.
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FOOD MYTHS

USC professor
Barry Glassner
critiques absurd
diet fads and
examines the way
Americans think

PAGE 11

b4

o

12

USC dropout makes it big in animation

Dan Povenmire, known for his work on cartoons such as
“The Simpsons” and “Family Guy,” lands a show on Disney.

By LAUREN PEREZ
Daily Trojan

You've heard of SpongeBob
SquarePants and the infamous
Hannah Montana, now the latest
and greatest in children’s entertain-
ment is “Phincas and Ferb,” created
by former USC student Dan Pov-
enmire and his working partner,
Jeff “Swampy” Marsh.

“I'm just a dropout, I'm a cau-
tionary tale,” said Povenmire, who
spent 1985 to 1987 at USC trying,
and failing, to get into the USC
School of Cinematic Arts.

Povenmire’s life, however, has
been anything but a cautionary
tale. Besides creating “Phineas
and Ferb,” he has also written,
directed and created storyboards
for animated shows such as “The
Simpsons,” “Family Guy,” “Rocko’s
Modern Life,” “Hey Arnold!,” “Cat-
dog,” “Looney Tunes” and “Sponge-
Bob SquarePants.”

A child prodigy, Povenmire
started drawing at the age of two.
By the time he was 10, he was sell-
ing his work at art shows.

At the University of South
Alabama, he started a comic strip
while making a living acting and
waiting tables at dinner theater.

Interested in filmmaking, Poven-
mire transferred to USC where his
comic strip, “Life is a Fish,” became
his first big success.

Povemire said the first thing he
did when he got to USC was pitch
the comic to Daily Trojan editor-
in-chief Mark Ordesky, who now
works for Fine Line Cinema where
he was the executive producer of
the “Lord of the Rings” trilogy.

Initially, Povenmire said

Ordesky “basically brushed me off,”
but after looking through Poven-
mire’s portfolio, Ordesky invited
him to make the comic a part of the
paper.

The comic strip ran in the Daily
Trojan everyday, continuing for
five years even after Povenmire left
uscC.

“I always felt like I was running
out of ideas,” Povenmire said.

But, he never missed a deadline.

The comic about the secret life
of a gold fish became so popular
that Povenmire was able to make
$14,000 a year selling “Life is a
Fish” books, T-shirts and calendars
at the campus crafts fair.

After dropping out of USC, he
used the money he made from the
craft fairs and being a street carica-
ture artist to support himself.

Eventually, Povenmire got a call
from an old USC friend who had
a friend who needed someone to
work in animation.

Two phone calls later, Povenmire
was talking to Tommy Chong of
“Cheech and Chong.”

He was hired to create two min-
utes of animation for Chong's film,
“Far out Man.”

By the age of 21, Povenmire was
working with the animation teams
behind the “Teenage Mutant Ninja
Turtles” animated series.

Povenmire continued to free-
lance for other shows until he
ended up doing layout and story-
board for “The Simpsons.”

‘When he showed his five years’
worth of “ Life is a Fish” comic
strips to the creator of Nickel-
odeon’s “Rocko’s Modern Life,” the
creator was so impressed that he
gave Povenmire a job as a writer.

‘While working on “Rocko’s
Modern Life,” Povenmire met
his future working partner, Jeff
“Swampy” Marsh.

In 1993, Povenmire and Marsh
created “Phineas and Ferb.”

Initially, Disney also said no
to “Phineas and Ferb,” but the
company asked to keep the packet
Povenmire presented.

“Usually that means they throw
it in the trash later,” Povenmire
said.

This time was different, however.

A
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Animated success | Former Daily Trojan cartoonist Dan Povenmire (left) and his partner, Jeff Marsh
(right), recently debuted their new animated television show, “Phineas and Ferb,” on the Disney Channel.

Sixteen years after it was initially
created, Disney began running
“Phineas and Ferb” at the beginning
of this year.

Now, all of Povenmire’s time is
divided between his family and
“Phineas and Ferb.”

Besides being the show’s creator,
director, executive producer and
songwriter, Povenmire is also the
voice of the evil Dr. Doofenshmirtz
whose plans for world domination
are frequently thwarted by one of
the character’s seemingly mind-

less pet, Perry the Platypus, who
doubles as a secret agent.

Povenmire said he likes the idea
of pets having secret lives because
“nobody really knows what a platy-
pus does.”

His own cat, Sprocket, had a
secret life with his neighbor so that
he could get fed twice.

“Phineas and Ferb” is the leading
television series in children’s en-
tertainment, surpassing “Hannah
Montana,” “The Suite Life of Zack

| see POVENMIRE, page 14 |
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Unreal | One example of artist Lisa Wood’s pieces in her exhibit,
“Swallowing Plates,” shows a young boy who swallowed a crow’s leg.

Artist inspired by work of

Exhibit captures the sentiment
of the Victorian Era through
fictionalized choking victims.

By DANIELLE CHARBONNEAU

Daily Trojan

The title of Lisa Wood’s ex-
hibit, “Swallowing Plates: Objects
Swallowed and Recovered from
the Human Body,” conjures up
images of cold, rusted steel pliers
digging into a victim to remove a
foreign object from their gullet.

With this grotesque image in
mind, one might expect to see a
new-age, avant-garde exhibit befit-
ting for lovers of dark abstract
art.

So when wandering into the
cozy and welcoming Gold Bug
gallery in upscale Downtown
Pasadena, one might become
confused, wondering if he or she
got the right address.

The wall showcasing the
exhibit is not adorned with gory
images of medical miracles, but
rather is dressed in Victorian

era china plates that serve as the
canvasses for Wood’s art.

Each plate, reminiscent of what
one might find in his grandmoth-
er’s china cabinet, is ornately
decorated with frills from old
clothing, old buttons, decorative-
ly twisted wire and other odds
and ends one might find at an
antique shop.

Behind a glass covering, each
plate displays a small black and
white photograph of a person
from the late 18th and ecarly 19th
centuries.

Next to each photo, are minia-
ture objects — a knife, a Christ-
mas ornament, sewing needles,

a baby doll’s eye ball — each
representing an object which the
person in the photograph near-
fatally swallowed.

The exhibit is inspired by
the work of Chevalier Jackson,

a revered laryngologist who es-
sentially invented the modern
science of endoscopy of the upper
airway in the 19th century, saving
choking victims who would have
otherwise died.

aryngologist

Wood found inspiration from
Jackson when she viewed a collec-
tion of objects that he removed
from his patients.

The objects were lined in a
glass case at the Miitter Museum
in Philadelphia.

‘Wood was intrigued by the
exhibit, but not satisfied.

“I wanted more,” Wood said. “I
wanted a story, I wanted a face,

I wanted to just embellish [the
objects].”

So she set out to put a face and
story to every object. She took
a year gathering materials and
photographs from flea markets
and junk yards across the county
and developing imaginary, but
plausible, stories of Jackson’s
patients.

In creating these fictionalized
tales, Woods recreated the Vic-
torian era sentiment of Jackson’s
accomplishments.

The era was an exciting one —
medicine and technology were on
the verge of advancement. Yet,
there was a certain anxiousness,

| see PLATES, page 19 |
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PLATES: Swallowed items
create atypical art exhibit

| continued from page 11|

fear and sadness.

People would die daily of
sicknesses modern society would
find hard to comprehend.

“[The era] was right on the
border of being new,” said Wood.
“But it was a scary time.”

This juxtaposition can be
found in Wood’s pieces: The
black and white, dreary photo-
graphs in which each person has
a straight face and stiff body fit
oddly in the colorful and ornate
lusciousness of the decorations
that surround them.

The pieces denote the vibrancy
of Jackson’s new life-saving
techniques ready to make medi-
cal history, yet they also denote
the harsh reality in which his
patients lived in.

This stark reality is also
reflected in Wood’s self-created
stories in which many of the
characters were swallowing
obscure things as a means to

commit suicide.

One woman, as Wood’s story
tells, swallowed her engagement
ring after a tiff with her signifi-
cant other.

Another swallowed needles
and a sharp piece of mirror hop-
ing to pierce her intestines and
stomach.

“It was a painful way to go,”
‘Wood said.

Luckily Jackson was able to
save many of his patients from
such pain by removing the ob-
jects successfully.

The exhibit serves as a remind-
er of how far society has come
over the centuries.

It possesses an eerie recol-
lection of hard times, yet the
optimism of a highly progressive
society.

& The exhibit will be on display
until May 25 at the Gold Bug
gallery at 22 East Union St.,
Pasadena.

DOBLE: Company works for
ohilanthropy through fashion

| continued from page 15 |

reason to support its cause —
the company is green.

“I recognized the recent trend
of everything going green and
I think it is a great way to dif-
ferentiate myself in the market,”
Ouyang said.

Doble’s website uses environ-
mentally friendly web hosting
and the shirts are purchased
through American Apparel and
Eden Live, businesses based in
Africa that hires local people on
fair wages.

“I bought the first shirt to
help out Kappa Sigma’s phi-
lanthropy,” Bajana said. “But
it ended up being a well-fitted
and comfortable shirt. Now that
I know [about doble’s other
benefits], how could I refuse to
buy more?”

Ouyang hopes to introduce
doble to boutiques in Los
Angeles soon and will continue
to utilize the USC network for

44

Jeffrey Ouyang
senior, business administration

the benefit of his business.

Doble’s shirts might be
comfortable, but Ouyang hopes
that the cause is what makes
his costumers feel good in their
clothes.

“We will make the world a
better place one shirt at a time,”
Ouyang said.
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EL RODEO YEARBOOKS

Are now available on campus weekdays from 10 a.m. to 4 p.m. Bring your USCard
and purchase confirmation to the tent outside the Student Union building, next to the
Pharmacy. If you haven’t ordered one, limited quantities will be available for purchase.

www.uscelrodeo.com

$1.00 OFF

ANY REGULAR OR LARGE SIZE SMOOTHIE

One coupon per customer. No Cash Value. Not to be combined with any other offers. Offer Expires 06.01.08

OFFER VALID AT THESE LOCATIONS ONLY: Macy's Plaza * 7th & Figueroa * 6th & Grand * Wells Fargo Center ¢ California Plaza
2nd & Central (Little Tokyo) * AT&T Center * LA City * USC (on Figueroa across from Campus)

the

YOU GOT THREE
FULL SIZE

)
1 10-INCH
~ PIZZAS

ONE-TOPPING

Because safety is a priority, “You Got 30 Minute:
for this offer when ordering. ©2008 Domino’s IP Holder LLC.
time only. Delivery vchavge mayaopw Our drivers carry less th:

ted delivery areas designed with safety in mind. Onlin

ta guaramee but an estimate. You may get more. You must purchase at least 3 pizzas to receive offer. You must ask
Domino’s Pizza® and the modular logo are registered trademarks of Domino's IP Holder LLC. Offer may vary. Limited
mmed on ecks a\u s wm the state's maximum allowable retu ned check fee, may be e\ed onically presented to your
dra.

lable at participating stores. Deep dish and specialty pizzas may be extr

See you this summer at...

Summer Session is a great way to fulfill a course requirement
at an affordable price, close to home in a few short weeks -
and still have plenty of time for summer fun!

Registration for summer and
fall classes begins June 2, 2008

EL CAMINO COLLEGE
First six week session begins June 16
Second six week session begins June 23
Eight week session begins June 23

El Camino College
COMPTON CENTER
First Five week session begins June 9
Eight week session begins June 23
Second Five week session begins July 14

\
K2 Educa“"“

www.elcamino.edu
Click on MyECC
1.866.ELCAMINO

EL CAMINO COLLEGE
16007 Crenshaw Blvd.
Torrance CA 90506

www.compton.edu
Click on MyECC
310.900.1600 ext. 2050

El Camino College
COMPTON CENTER
I111 E.Artesia Blvd.
Compton, CA 90221

COMPTON CENTER




